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Abstract  
Women empowerment is very vital for the overall progress of the country. Among various factors, 
economic independence has a unique catalysing role in empowering women in Indian society. 
Therefore, Promotion of women entrepreneurship might prove as an effective tool to empower 
women in the country. However, the data shows that the condition of women in India is not conducive 
to mark their massive presence in the section of entrepreneurship. Women account for roughly half 
of India’s population, though their share of labour force is just 25 percent, and contribution to GDP 
is 18 percent - one of lowest in the world. The footprints of women in the area of entrepreneurship 
are very limited in this 21st Century society. How to understand this present scenario of women 

entrepreneurship in India and how should it be envisioned to boost women empowerment? What are 
the impediments and scopes of women participation in entrepreneurial activities in India? This paper 
intents to reflect on these questions.    
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Introduction 
 

The mission of ‘Atm-Nirbhar Bharat’, i.e. self-reliant nation may not be achievable without gender inclusion. Hence, women 

empowerment is very vital for the overall progress of the country. Among various factors, economic independence has a unique 
catalysing role in empowering women in Indian society. Therefore, entrepreneurship is one of the key areas which is potentially 

important to build up a sense of empowerment among women. Entrepreneurship refers to a creative approach in business. 

Exploring and discovering new business opportunities, managing the enterprise excellently, speculating and taking risks and 

successfully introducing innovations are the entrepreneurial functions. At macro level the state of economy of a nation depends 

on the availability of entrepreneurial skills. It is now well realized that building up of entrepreneurial skills is a basic requirement 

for achieving rapid economic progress in India. In this context, the practice of women entrepreneurship is essential both from 

the point of view of equity and full utilization of available human resources. In this regard, the government has also launched 

several schemes to promote entrepreneurial activities among the women, especially in a region with low socio-economic 

condition such as Bihar. But, in spite of these steps, the footprints of women in the area of entrepreneurship is very limited in 

this 21st Century society. How to understand this present scenario of women entrepreneurship in India and how should it be 

envisioned to boost women empowerment? What are the impediments and scopes of women participation in entrepreneurial 
activities in India? This paper intents to reflect on these questions.    
 

The Status of Women Entrepreneurial Activities in India 
 

In India even after the seven decades of independence, the position of women entrepreneurs could not be improved in spite of 

the pledge made by the constitution of India for equality of status and opportunities. Women account for roughly half of India’s 

population, though their share of labour force is just 25 percent, and contribution to GDP is 18 percent - one of lowest in the 

world. Among the key drivers of this decline is lowering of women’s labour force participation rate, which fell from 24.8 per 

cent to 22.3 per cent. Despite rising education levels and freedom in India, the Female Labour Force Participation rate has been 

declining, and currently stands at a low 20.3 percent (against a global average of 46.9 percent) from 30.3 percent in 1990 (World 

Bank, 2020).  
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This shows that the condition of women in India is not conducive to mark their massive presence in the section of 

entrepreneurship. One of the triggers for this Indian situation of low women participation in entrepreneurial activities is early 

marriage and pregnancy. The lower participation is also a result of the patriarchal social norms that restrict women to the confines 

of family, domesticity and unpaid care work. For India, the concept of gender has been central to debates on how to empower 
women to improve the quality of their life. The fight of women against inequality in society and consequent exploitation has 

been the cornerstone of such discussion. In fact, there are several hidden social constraints that inhibit women’s free choice of 

what they want to do. Poverty and economic dependence are overarching factor and reality of life for a vast majority of women 

in the country. Another reason for low female labour force participation in India is the under-recognition of women’s work. 

Unpaid care work remains unacknowledged and undervalued. This calls for a re-evaluation of the contribution of women’s work 

and addressing gendered social norms to redistribute unpaid care work. 
 

Hence, the basic problem lies with ‘women entrepreneur’ in India is that she is a ‘women’. The attitude of society and the 

constraints under which she has to live and work are hostile. It is not that the Indian women do not have skill, potential and 

capacity to cultivate entrepreneurial activities but they are given very little access to properly develop themselves as 

entrepreneurs. Even in such kind of adverse conditions, many women led entrepreneurial ventures are surfacing in various states 

of the country regularly. The Government schemes and facilitation have also role in this changing scenario. However, the main 

issue lies with them is about their scalability and sustainability.  
 

Some Insights from the related Literature Review  
 

Yet, a huge number of studies related to women are conducted at national and international level, there are very rare on women 
entrepreneurship and its relation to their empowerment. Here, some insights from international studies are discussed in brief to 

have a global overview of the issues related to women entrepreneurship. Orhan and Scott (2001) state that there are differences 

in aspects that influence the entrepreneur’s motivation like, the level of self-efficacy, push and pull factors, and opportunity 

recognition between men and women. A study conducted by Carr (1990) revealed that compared to men, women are less 

concerned with making money and often look at entrepreneurship as a means of meeting their career needs, simultaneously with 

catering their children.    
 

Globally, the most serious problems faced by female entrepreneurs are lack of access to finance, gender-related problems and 

social and cultural commitments. In a study of Eastern Europe and Central Asia, Latin America, and Sub-Saharan Africa, a 

significant gender gaps between male and female- owned companies in terms of firm size, but much smaller gaps in terms of 

firm efficiency and growth was found (Bardasi et al., 2011). In another study, Susan Coleman and Alicia Robb (2009) revealed 

that Women rely heavily on personal rather than external sources of debt and equity for both start-up capital as well as for follow-

on investment. In another study made on growth strategies used by male and female entrepreneurs, in many developing countries, 

Downing (1991) found men and women employ different growth strategies having principle difference as, male owned 

enterprises usually grow vertically whereas the women’s enterprises tend to grow by diversifying. In other words, women tend 

to adopt indirect and safer routes for growth strategies. 
 

In India, the scenario of women entrepreneurs is more complex which is confronting with a wide array of socio-cultural 

challenges. Murthy (2009) argues two key reasons to examine the need of women entrepreneurship in India. First, women’s 

entrepreneurship is an important unexploited source of economic growth, and second, women entrepreneurs generate new jobs 

for themselves and for others. Basargekar (2009) in his paper also concludes that stimulating entrepreneurship among women 

especially from lower socio-economic strata can be seen as an effective tool to alleviate poverty, reduce gender bias and empower 
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them by many micro finance institutions. However, the studies in India display that even with ample liberalization and incentives 

women seem limited to family-owned businesses. Government sponsored development activities have benefited only a small 

section of women, namely the urban middle class.  
 

Till recently, women under the Indian set-up were not able to actively participate in income generating economic activities due 

to historical and sociocultural reasons. In this context, the studies related to women entrepreneurship in India reveals many 

critical points. For instance, the Indian women find it increasingly difficult to adjust themselves to the dual role that they have 

to play as traditional housewives and compete with men in the field of entrepreneurship (Rathore & Chhabra, 1991). In another 
study, Rao (1991) listed economic backwardness, lack of family and community support, ignorance of opportunities, lack of 

motivation, shyness and inhibition, preference of traditional occupation and preference for secure jobs as factors that hinder 

promotion of entrepreneurship among women in India. In contrast, Srivastava & Choudhary (1991) in their study found that joint 

family is not an obstacle for developing entrepreneurs. In fact, it is a facilitating factor. The entrepreneurial role enhances familial 

bonds and increases role satisfaction of women entrepreneurs as a wife, mother and maker of home. However, Tiwari (2017) 

determined that access to easy and affordable finance and marketing is identified as prominent challenge by majority of women 

entrepreneurs. 
 

Nair (1996) argues that the initiatives in this realm are largely policy induced and devoid of any clear focus or strategy. To 

promote women empowerment, the available studies have largely stressed that the attitude of women entrepreneurs needs to be 

reoriented towards the promotion of leadership qualities (Amlathe & Mehrotra, 2017). So, the perspectives of women towards 

entrepreneurial activities is also highly important to shape their identity as entrepreneurs. In this context, focussed training and 

skill development is highly essential for any entrepreneurship development in Indian women.  
 

Apart from above points, the related literature review also reveals many conceptual as well as contextual research gaps about the 

relation between women entrepreneurship and their empowerment. The first conceptual gap is the existing concept of women 

entrepreneurship which merely defines it in terms linking women work force with production. The broader concept of women 

entrepreneurship is still very distant where other dimensions of women’s life such as individual identity, role transformation in 

family, value from society, changes in cultural expectations etc. should also be included. Another research gap is related to the 

absence of researches which can analyze the entrepreneurial activities from the perspective of gender. This gap is very crucial to 

study since it contributes in the social reproduction of stereotype gendered role in society.  
 

Concluding Remarks 
 

Promotion of women entrepreneurship might prove as an effective tool to empower women in Indian society. Here, 

entrepreneurship is a potential sector for women considering its greater flexibility than a day-long job. Due to technology 

advancement and increasing e-business opportunities, the participation of women in entrepreneurial activities has a huge future 

prospect. This will not only empower the women financially, but also enhance their access to education, health and employment, 

thereby reducing gender inequality. However, there is a need to seriously invest on policies, researches and strategies to 

effectively increase the women footprint in entrepreneurial activities in India. The same treatment to a men and women 

entrepreneur will not serve the purpose. This must be understood that men and women entrepreneurs face inherently different 

constraints including psychological and socio-cultural factor in India. Therefore, Entrepreneurship should be recognized as a 

great tool to bridge the gender gap in society. There is a dire need of micro planning at local level to contextually understand the 

issues and challenges faced by women entrepreneurs and to resolve them quickly. Finally, the Indian education system should 

also include ample emphasis on developing entrepreneurial skills among students as envisaged by the National Education Policy 
2020. This will also create a conducive environment for the promotion of women entrepreneurship in Indian society.   
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