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Abstract

The relationship between media and politics in India is complex and significant. Media plays a crucial
role in shaping public opinion, influencing political discourse, and holding leaders accountable. However,
this relationship has been marked by both collaboration and conflict. Politicians often use media to
communicate their agendas, while media outlets strive for independence to provide unbiased information.
Instances of media ownership by political figures and sensationalism have raised concerns about ethical
reporting. The balance between a free press and responsible journalism remains a central topic in India's
democratic landscape. The media, which is also known as the torch bearer, is one of the key tools of
Indian politics in the age of digital technology. Politics and the media are two equally opposing sides of
the same coin, and neither can survive without the other. With the introduction of the most recent phrase,
"Globalization," Indian politics have dramatically shifted the direction of their most contemporary shape.
The media is functioning as the mover and changer from stereotyped type to the most modern and most
updated form of politics in addition to retaining the duty of the fourth pillar of the Nation. The media has
a significant impact on politics by influencing how the public feels about the country and political parties.
In the age of information technology, maintaining centripetal force over its citizens through the Internet,
Facebook, Twitter, satellite channels, and radio stations is both challenging and impossible.
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Introduction

The media is everywhere today. The media, as a social institution, mediates the changing sociocultural
and cultural-political norms, forming individual and societal identities and influencing our way of life.
Media is therefore the most effective medium. The media, or mass media, is very powerful. However, he
is unable to use that power on his own. That is, there is no distinct independent entity for the mass media.
We can see the political-social power of capital, or the power of the power structure, underpinning the
media's influence. which has now reached the global level from national borders. The media speaks and
forces others to speak, which is currently at the whim of those in power and for the sake of profit. The
ownership of Indian media has been decimated over the past two decades. People from any political
party, corporate organization, or company group can be owners of radio, television, or newspapers. New
publications and television networks are being launched, but not for the benefit of this great industry, the
advancement of society, or the advancement of society's citizens, but rather to further the interests of
profit, political ambition, or the company's other companies. The media industry is evolving into a
business conglomerate. The media is being exploited in their profit-oriented meditation, knowledge, and
political campaign, just as our politics is caught in the web of power and the power of politicians,
businesses, worshippers, and building power.
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The number of people connected to the internet has increased as a result of the internet's emergence in the
early 1990s. The more connected population has better access to information, more opportunities for
speaking in public, and a stronger capacity for taking coordinated action. The use of social media by
many players, including common people, activists, non-governmental organizations, telecommunications
companies, software providers, and general governments, has become a reality for civil society around the
world. The political landscape in India is experiencing a real, palpable, and quickening social media
revolution. This article's goal is to examine the influence of social media, including Facebook, Twitter,
Google+, and YouTube, on Indian politics while keeping an eye on the impending Lok Sabha elections.
Social media is undoubtedly being carefully studied by Indian political parties as a way to connect with
voters, but will it have the same impact on the Lok Sabha Elections as it had on Obama's Presidential
election? Social media has become more significant as India's youth population has grown. because in
India they are the ones who utilize the internet the most. Will the youth and social media influence Indian
politics to alter the current? These and other Indian political concerns will be covered in this article.

One of the effective weapons for starting a strong political narrative in every culture is the media. Public
opinion is directly impacted by the information that is conveyed and subsequently ingested by the
audience. For dissent to flourish and for a democracy to last, this information is essential. In India, there
has been a concerning trend in recent years where the media has frequently come under fire for diverging
from its mandate to provide information and desist from serving any particular interests. The relationship
between media and power has a long history. Media censorship has been crucial in cultivating popular
acceptance and quelling resistance. The control of the information space can occur via different methods.
Direct control can be achieved by enacting stringent laws and regulations that restrict the breadth of what
can be reported, influence can come through governmental funding for things like advertisements, or
covert control can come from controlling the media. The latter is a tacit and unobtrusive method for
regulating political discourse and preventing critical reporting. Another control tactic is to use various
pressure tactics to get media outlets to engage in self-censorship.

Over the past ten years, the media landscape in India has seen substantial upheaval. The media sector has
expanded its reach and experienced unprecedented growth as a result of technological advancements in
all areas, including television, radio, and newspapers. While this has established an excellent trend for
market expansion, the underlying effects of this quickly expanding media ecosystem have also created
certain difficulties. By partially controlling these sources and indirectly influencing how news is
delivered, those with access to the corridors of power have been successful in influencing the spread of
information through media organizations. Ownership of the media has a considerable impact on the
viewpoints expressed in the reporting, and bias is inescapable under these conditions.

Nowadays, everyone utilizes social media sites like Facebook, YouTube, and Twitter to communicate,
advertise, gather followers, and make money. One of the top 20 nations with the most Internet users was
India. According to Internet World Stats, India had 462 million users as of December 31, 2017, making it
the country with the second-highest user base. By 2021, Statista predicts that there will be 635.8 million
more Internet users in India than there were in the previous year (Statista). Therefore, social media has
gained popularity as a key instrument for politicians in India to engage with the public and effectively
take on new responsibilities in Indian democracy. Politicians increasingly exploited social media as a tool
in their campaigns, creating new channels for communication.

Objectives
1. To study the impact of social media on Indian societys.
2. To determine the relationship between Social Media Activity and Real-Life Political Participation.
3. To investigate how Indian politicians use social media in their campaigns from the editor's
perspective.
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The Impact of Social Media on Human Society

The power of knowledge. Although everyone is familiar with the proverb, few people are aware of how
social media contributes to knowledge dissemination. Thanks to social media, anyone can increase their
knowledge through the internet's limitless sea of information. Social media has an unquestionable impact
on our society, economy, and overall attitude in the modern world. A new public platform called social
media offers people the chance to engage with one another, exchange ideas, come together for a cause,
receive guidance, and provide advice. By dismantling communication obstacles and creating new
channels for communication, social media has decentralized communication and made it possible for
everyone to express themselves freely and democratically in authoritarian nations. All forms of writing,
scholarly and non-scholarly, are welcomed and developed in these diverse, spontaneous, formal-informal
mediums. As evidenced by student collaborative group projects, these mediums also broaden the breadth
of cooperation among interest groups. Social media combines the opinions of people from various
backgrounds on topics including relationships, classism, interests, education, economics, and politics.

A recent reality in modern life is social media. Newspapers are no longer leafed through for information
at small-town tea shops; dependence on smartphones and iPhones has taken its place. Information
marketing through mass media is no longer a practice. Through Facebook, Twitter, YouTube, Google,
and other social media, everyone has access to real-time information on events both domestically and
overseas. There is a lot of important and pointless news, images, and events on our timelines and news
feeds. The Internet makes this possibility available. Around the world, social media connects 70% of
internet users. Even higher, at nearly 90%, is the rate among young people. In India, 80% of internet users
have a Facebook account.

Due to the potential of the internet medium, the level of social communication has multiplied over time.
Websites for social networking are regarded as the most sophisticated form of human communication.
People are removing geographic distance from human communication by using social media. Computers,
cell phones, and iPhones are the tools of social communication. Through this technology, anyone can
share information, ideas, photos, movies, etc. They provide social media with its vitality. Social media
facilitates online social networks. Both the sources and the users of social media are many. There is one
source and numerous recipients for conventional print and electronic media. Compared to electronic and
print media, social media is unique.

The reliance on newspapers, radio, and television for news has significantly decreased over time.
According to data from Chubby Research from 2011, nearly 80% of Americans use the Internet for news,
and 60% of them acquire their news from social media. Three-quarters of Americans receive their news
via email or social media, according to a CNN survey. Only a small percentage of young people in
America occasionally read newspapers. Its rate is lower than 10%.

Although social media has reduced barriers in our society, nation, and culture and brought people
together, there is a cost associated with it all. Social media also has certain negative effects that we can
see in daily life. Because internalization-separation's integration and globalization are gradually
destroying our culture. Social media is robbing us of mutual trust and confidence and substituting virtual
contact for actual, physical, and emotional intimacy. These media have stripped us of our self-control,
rendered our independent thoughts useless, and forced us to rely solely on the meaningless information
that we mindlessly consume. Ironically, social media is slowly making our generation less sociable.
These days, we value texts over phone calls and favour online discussions over in-person interactions.
Even now, many people use easily available social media like Facebook, Twitter, and Instagram to
replace conversation. 'Every step of social media makes it simpler to escape our emotional presence,
where it's easier to express information than to convey humanity,” argues Jonathan Foer in his essay.
Every day that goes by teaches us the validity of this proverb.
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Impact of Social Media on Indian Politics

Social media has played a significant role in shaping politics in India. With the rise in social media usage,
it has become a platform for political discourse and communication. Political parties in India, including
Prime Minister Modi's party, have effectively utilized social media as a strategy during elections.
However, the impact of social media on Indian politics is not without controversy. One aspect of social
media’s influence on politics in India is the problem of disinformation and fake news. Political parties and
individuals often use social media platforms to spread false information, which can veer into
disinformation and polarize political narratives. This has led to an increase in aggressive nationalism and
majoritarian viewpoints. Moreover, social media has also democratized political participation in India. It
has allowed citizens, who were traditionally excluded from politics due to geographical and demographic
factors, to engage directly in the political process. Social media platforms have provided a space for
diverse viewpoints and public engagement on an unprecedented scale.

The use of social media is currently at an all-time high. Most nations utilize Facebook, Twitter,
WhatsApp, WeChat, and Snapchat, which are the most popular social media platforms. Technology
advancements have made it simple for people from practically all socioeconomic backgrounds, both
affluent and poor, to access these media. While taking advantage of this accessibility, some people are
starting businesses, some are turning into entrepreneurs, while others are making millions of dollars. As
much as social media has been a blessing, it has also had drawbacks that have had a significant negative
impact on society. Teenagers and young people waste a significant amount of their daily work time on
this platform. Once more, information trafficking has deteriorated in favour of these factors, which is
unfavourable for the nation, the state, society, and the entire planet. The founders of this site have already
taken some actions to stifle these. But it's still unclear how much control he has been able to exert.

The British Daily, The Guardian claims that throughout the past century, politicians from various nations
have benefited the most from social media. In certain nations, these platforms have even contributed to a
change in the direction of elections. Here, candidates can freely create their image. Once more, the
reputation of the adversary can be ruined quickly. As a result, social media sites like Facebook and
Twitter have a significant influence on practically all current elections. Additionally, this image was used
in the most recent US presidential election. The nation's former president Donald Trump's accounts on
Facebook and Twitter had to be deleted by administrators. This was also cited by numerous US
politicians as the cause of his defeat.

History reveals that during election campaigns, candidates used to visit several locales. How significantly
the campaigning process has changed over the past century may be seen by looking at the nation's
electoral history. After being nominated by the Democratic Party, John F. Kennedy has been travelling
the streets of the United States for a year. contacted folks to ask for assistance. In the US presidential
election that was held last year, Donald Trump and Joe Biden went to speak to the states 50 years after
this incident. Through Facebook and YouTube, their rhetoric is broadcast directly to every citizen's
mobile device. Politicians essentially reach out to voters in this manner.

Political party leaders used to pay television networks enormous sums of money for the right to broadcast
news about various elections even two decades ago. Not that this practice doesn't exist yet. This practice
is still in use. only a smaller range, because a large portion of people's television viewing has been
replaced by cell phones. Most people are unable to watch television news while at work. Facebook and
YouTube have taken up alternative responsibilities in this scenario. Because it costs nothing to upload
any type of audio or video to Facebook or YouTube. In other instances, it even returns some of the
money. Political figures and legislators can run their campaigns in this way without spending a ton of
cash on television networks and for free using social media.

In the world of social media, the term "viral" is now widely used. Almost everyone, regardless of age, is
familiar with the term "boys," even when it is used in jest. The 'Share' and 'Retweet' buttons on Facebook
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and Twitter allow any post or video to be seen by billions of people. A piece of news is considered viral if
it receives more shares or retweets than average people. By taking advantage of this chance, today's
politicians are spreading the word about their initiatives and their qualities. Election season is the time of
year when political posts on Facebook and Twitter get the most attention.

India hosted the biggest democratic election the world has ever seen. The incumbent Prime Minister
Narendra Modi of the ruling BJP was active on Twitter before the nation's most recent election.
Additionally, he frequently goes live on Facebook to promote the BJP during the West Bengal assembly
elections. Leaders of the Trinamool Congress, West Bengal's ruling party, exhibit a similar pattern. For
the past six months, they have consistently posted videos on Facebook to keep the elections front and
centre.

Nowadays, one of the most popular venues for fundraising is social media. Workers from political parties
used to canvass the streets for money even 20 years ago. The type and location have changed, but the
advertising approach is still the same. Through Facebook alone, hundreds of millions of dollars in
donations have been witnessed across Asia and Europe. Even though these regions are where this activity
is primarily carried out.because less money is invested in the politics of that area by business people. As a
result, the sponsored party is compelled to solicit donations from its supporters. Through the use of
hashtags on Facebook and Twitter, the trend of donation collection is continuously growing.

Facebook and Twitter allow for the gathering of voter feedback before the election. This was previously
unknown. Because when candidates canvass neighbourhoods, voters enjoy being reassured that
practically everyone is okay. Because they want to keep their voting intentions private. While not
widespread in the subcontinent, this occurs frequently in Europe and America. Currently, before the US
presidential election, each state conducts a symbolic vote. These polls are occasionally conducted on
Twitter and occasionally on Facebook. Through these, candidates can explain their positions to the
electorate. Identify the reasons voters support or oppose him. If there is a negative response, candidates
can modify their campaign strategy.

A person is a voter of the nation of which he is a citizen, according to the law in effect. While residents
can travel, work, or study abroad, they cannot cast ballots there. Social media is currently the only
independent platform for supporting or criticizing the nation's government, legislators, and public
authorities. On Twitter or Facebook, one can express appreciation for good work. Once more, these
mediums can be used to express opposition to any action taken by the administration of the nation.

What effect does social media have on Indian politics, which is a democracy? The political parties have
now realized the significance of social media in light of all the "buzz" it has generated and the growing
participation of young people in it. Everyone is aware of this brand-new, potent medium for engaging the
public, encouraging participation, and facilitating improved communication. Indian politicians of all ages
are now feeling the effects of social media in one way or another. Nowadays, practically all political
parties use social media to spread their message to the public. Politicians can communicate with their
constituents in a variety of ways, beyond just buttons and banners. There are numerous ads, blog articles,
and tweets in the modern political scene. Politicians may now communicate with the public through
social media, constantly spread their message through countless advertising, and observe how their
actions are being received directly on Facebook or Twitter. New political conversations are sparked by
social media. It firmly embeds political messaging into peer-to-peer, public debate and removes it from
the mass media model. The most persuasive type of marketing is word of mouth; a suggestion from
someone you trust. Social media builds many degrees of trust based on relationships.

Indian National Congress and Bharatiya Janata Party, two of the country's largest national parties, have
recently engaged in an online political conflict. Each other's propaganda is aggressively used online. The
battle of words is fought in all forms of media. One tweet prompts an immediate response from thether.
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The most well-known tweets from each side were when they referred to Narinder Modi and Rahul
Gandhi, as "Pappu” and "Feku," respectively. Both sides make an effort to minimize each other's
successes and emphasize their failures. Both sides assert to have a sizable following.

Social media has become a powerful tool for political parties to connect with constituents, share their
platforms, and engage in discussions. It allows parties to reach a broader audience, target specific
demographics, and mobilize supporters. However, it also raises concerns about misinformation, echo
chambers, and the potential for divisive content to spread quickly. The relationship between social media
and political parties is complex, with both positive and negative impacts on the political landscape. The
political parties now have their websites, which was unheard of a few years ago, and some of them also
communicate with people through other social media. The fact that each party has a website and that its
leaders are active on various social media platforms gives the impression to the public that they are within
their grasp. No longer are appointments necessary, nor is it necessary to wait for them to speak. The
leaders are reachable with a button click. Rahul Gandhi, the new vice president of the Congress party and
one of India's youth superstars, has interacted with the public particularly young people using nearly
every social media platform except direct communication. He has interacted with both famous individuals
and regular people simultaneously via social networking platforms like Facebook. He also publishes
blogs to express his opinions to readers. The Bharatiya Janata Party's Mr L. K. Advani maintains a blog.
The Congress Party's Mr Shashi Tharoor was one of the first politicians to use Twitter. Gujarat's chief
minister, Mr Narender Modi, has engaged the public through all forms of media. He has been actively
communicating with India's young population and disseminating information through social media. He
frequently makes the argument that social media’s influence should be used to engage young people in the
democratic process. The Gujarat elections show how his strategy is having an effect.

The impact of social media on India's 2019 General Election was significant. Social media platforms were
widely used by political actors for political communication, connecting leaders with citizens, and
energizing the political landscape in the country. Additionally, social media played a crucial role in
political campaigning and voter mobilization. However, the use of social media during the election also
had its challenges. The widespread and innovative use of digital media and technology led to concerns
about the influence of misinformation and the polarization of political discourse. Aggressive nationalism
and majoritarian viewpoints were amplified through social media, which affected the political narrative
during the election. The availability of social media and internet access also played a role in shaping the
impact of social media on the election. With nearly half the eligible voters having access to the Internet
and social media, political parties capitalized on this extensive reach to engage with voters and promote
their campaigns. In summary, social media had a significant impact on India's 2019 General Election by
enabling direct political communication, campaign promotion, and voter mobilization. However, it also
gave rise to concerns about misinformation and the polarization of political discourse.

However, the use of social media in Indian politics has also raised concerns about the weakening of
India's democracy. Political parties invest significant amounts of money in targeted political advertising
on digital platforms. There are debates about how social media platforms can be manipulated for political
gain and how they may influence electoral outcomes. In summary, social media has become an integral
part of politics in India. While it has provided opportunities for political engagement and diverse voices,
it also raises challenges such as the spread of disinformation and the influence of money in politics.

Positive and Negative Impacts of Media on Politics

1. Positive impacts include:

1. Democratization of political participation: Social media has given citizens a platform to voice their
opinions, engage in political discussions, and participate in political campaigns.

2. Direct communication between leaders and voters: Social media has allowed political leaders<to
connect directly with their followers and engage in real-time communication with voters.
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3. Increased voter turnout: Social media has played a role in increasing voter turnout by mobilizing
voters and raising awareness about the importance of voting.

4. Diverse perspectives: Social media has provided a platform for diverse voices and opinions to be
heard, which can lead to more open and inclusive political discussions.

5. Transparency: Social media can make the political process more transparent by providing access to
information about political candidates and their policies.

2. Negative impacts include:

1. Spread of misinformation and fake news: Social media has been used to spread false information,
which can lead to the dissemination of disinformation and polarize political narratives.

2. Use of fake social media accounts or bots: Social media bots have been used for propaganda and to
manipulate public opinion, which can interfere with electoral outcomes and undermine democratic
processes.

3. Decline of traditional media outlets: Social media has led to the declining influence of traditional news
media outlets, which may result in a decline in investigative journalism and fact-checking.

4. Polarization of political discourse: Social media can contribute to the polarization of political
discourse by amplifying divisive views and creating echo chambers.

5. Influence of money on politics: Social media can be used to influence political outcomes by promoting
candidates with the most financial resources, which undermines the democratic process.

While social media has had several positive impacts on Indian politics, it has also had several negative
impacts that need to be addressed to ensure a healthy and transparent political process.

Suggestion
Given the impacts of social media on Indian politics, several suggestions can help mitigate negative
impacts and enhance positive impacts:

1. Promoting Media Literacy: Initiatives to promote media literacy and critical thinking skills
should be encouraged to help citizens identify fake news, misinformation and propaganda.

2. Development of regulations: Regulations should be developed to combat misinformation, hate
speech on social media platforms

3. Promote Transparency: Promote transparency in political campaigns by ensuring that political
ads and sponsored content are clearly labeled on social media platforms.

4. Encouraging fact-checking: Fact-checking organizations and platforms should be encouraged to
ensure that information shared on social media platforms is accurate and reliable.

5. Encouraging collaborative social media moderation: Encouraging social media platforms to
work collaboratively with governments, civil society organizations and other stakeholders to
moderate content on their platforms.

6. Encourage dialogue and debate: Encourage the use of social media as a space for constructive
dialogue and debate, where different perspectives are welcomed and heard.

7. Addressing the digital divide: Work to address the digital divide and ensure that all citizens,
especially marginalized groups, have access to social media and internet connectivity.

By implementing these suggestions, social media can become a more constructive space for political
engagement, leading to a more healthy and transparent democratic process in India.

Conclusions
The relationship between media and politics is complex and impactful. Media plays a crucial role in
shaping public opinion, influencing policy decisions, and holding politicians accountable. However, this
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relationship can also be fraught with challenges, such as biases, sensationalism, and misinformation. To
navigate this landscape effectively, media literacy and critical thinking are essential for citizens. It's
important to recognize that a well-informed and engaged public is vital for a healthy democratic society
where media and politics can work together positively.

In conclusion, social media has had a significant impact on politics in India, particularly in terms of
political communication, campaign promotion, and voter mobilization. It has allowed political parties to
connect with citizens, democratized political participation, and provided a space for diverse voices and
public engagement. However, the impact of social media on Indian politics is not without controversy.
There are concerns about the spread of disinformation and fake news, the influence of money in politics,
and the polarization of political discourse, which can pose a threat to India's democracy. As social media
continues to grow and evolve, it is crucial to address these challenges while harnessing the benefits of
social media for a healthier and more transparent political process in India.
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